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Welcome to the North Valley Week of Giving Toolkit

Online fundraisers have become a staple in 2020. This may
be new terrain for your nonprofit and a bit scary when
considering how to go about something you have never
done before. Or maybe you're a seasoned expert in the
world of virtual fundraising and simply excited to get this
underway. Either way, the staff at NVCF are here to support
you. This toolkit will provide you with storytelling best
practices, timelines, social media tips, tricks and content, all
for you to use. Our social media team has been working hard
to provide templates for your organizations so you don't
have to worry about reinventing the wheel.

 Along with this toolkit you will find a link to an online
database of social media content and logos for your use. We
would also strongly recommend that your organization use
the free online application "Canva" for social media creation,
which we will discuss further. So let's get started! 

Let us be your guide!



Dec. 2

9:00 a.m. live stream
announcement of the
winner of the previous
day's incentive. 

9:30 a.m. announce
incentive of the day.

Midday NVCF Week of
Giving post.

5 p.m. live stream
donation update.

North Valley Week of Giving Timeline Dec. 1-7
What to expect from us on our social media channels. . .  

Dec. 1

9 a.m. incentive of the
day.

Midday NVCF Week of
Giving post. 

5 p.m. live stream
donation update.

Dec. 3

9:00 a.m. live stream
announcement of the
winner of the previous
day's incentive.

9:30 a.m. announce
incentive of the day.

Midday NVCF Week of
Giving post.

5 p.m. live stream
donation update.

Dec. 4

9:00 a.m. live stream
announcement of the
winner of the previous
day's incentive.

9:30 a.m. announce
incentive of the day.

Midday NVCF Week of
Giving post.

5 p.m. live stream
donation update.

Dec. 5

9:00 a.m. live stream
announcement of the
winner of the previous
day's incentive.

9:30 a.m. announce
incentive of the day.

Midday NVCF Week of
Giving post.

5 p.m. live stream
donation update.

Dec. 6

9:00 a.m. live stream
announcement of the
winner of the previous
day's incentive.

9:30 a.m. announce
incentive of the day.

Midday NVCF Week of
Giving post.

5 p.m. live stream
donation update.

Dec. 7

9:00 a.m. live stream
announcement of the
winner of the previous
day's incentive.

9:30 a.m. announce
incentive of the day.

Midday NVCF Week of
Giving post.

5 p.m. live stream
donation update.



Participate in marketing and media opportunities that can
help you get new eyes on your mission

Get access to potential new supporters

Build your capacity with free Zoom workshops, support,
training and resources 

Register in advance for Megan Smith's Social Media
Strategy and Creative Canva meeting:
https://tinyurl.com/HowToCanva

Register in advance for Carly Gordon's donor
engagement and how to build storytelling into your
funding strategies meeting:
https://tinyurl.com/EngagingDonors

Collaborate with other local organizations

Be part of something bigger

Benefits to participating
in North Valley Week
of Giving



Tell interesting stories to grab attention. These can be stories
about people, relationships, celebrities, heroism, life drama. They
can be life affirming, thoughtful, practical. Remember, photos are
absolutely critical to online storytelling. Photos allow for donors
to place themselves directly into the work they are supporting or
potentially supporting. Donors want to know that their gifts made
a difference. 

When storytelling, talk about the "beautiful change" that the
donors made possible. This should be the bulk content of your
message. Focus on the emotional connection to your donor, this
will help retain your donor. Use stories, not statistics. Statistics
are for annual reports. Storytelling moves the human heart.

Help your donors feel their heroism, this can be done by
reporting back to donors that the world is better because they
helped. They are not just partners – they are heroes. This is also a
way to humanize your organization and the work you do. 

Storytelling
basics:

1. Founding story/GENESIS:  

Why was our nonprofit needed? What problems were we called to
solve? Involve donors into the battle and the fight for your cause. What
are the values of our nonprofit? All of our nonprofits started because
PEOPLE GAVE.  

2. Your Value Stories: 

What are the values you want to CHAMPION as an organization? For
example: customer service, open communication, courage, integrity,
transparency, service, impact, filling a gap, etc. 

3. Addressing Pain & Suffering Stories: 

Donors want to be a part of solving problems bigger than themselves.
What issues does your organization engage in to address pain and
suffering? What motivates your organization to help the most
vulnerable populations? 

4. Phoenix Rising Stories: 

Donors want to get into a fight bigger than themselves (NPR and
Planned Parenthood are really good at telling stories like this to engage
their CHAMPIONS.) What are some of our organization’s Phoenix Rising
stories? 

5. Revelation Stories: 

Glorious end stories. What is it like when we finish the race? What
would the world be like when our organization is no longer needed?

5 Stories to tell:



Hashtags to Follow

#NVWeekOfGiving

#GivingTuesday 

#ButteStrong

#community

#SocialGood

#Philanthropy

Our Social Media
Platforms to Follow

Facebook
https://www.facebook.com/

northvalleycf/

Twitter
https://twitter.com/NVCF 

Instagram
https://www.instagram.com/

northvalleycf/

SOCIAL MEDIA 
Let's discuss the basics ...

Where do you even begin with social media content
creation? Canva is your answer. It is a graphic design
platform that has thousands of already created
templates that can be used to create social media
graphics, presentations, fliers, cards, documents and
other visual content. The platform is free to use but
offers paid subscriptions like Canva Pro. This unlocks
additional templates, images and other tools. One
feature that Canva offers to nonprofits is access to
Canva Pro for free. Simply fill out the application online
at https://www.canva.com/canva-for-nonprofits and
wait for approval. This usually takes 2-7 days. This is the
tool that our staff here at NVCF uses and we highly
recommend it. 



How to tell stories via
Social Media

Descriptions

With every social media post there
are two components: the image
and the description. The
description is where you want to
focus the bulk of your storytelling.
The image is supplemental to
simply attract the viewer's eye and
keep their attention long enough to
direct them to the description. It is
a balance of storytelling between
image and written text. 

Images

Using your nonprofit's own images
helps to tell the story of the work
that you do for your community.
Do you have images from an event,
or a service you provided? Anything
that will help tell your story. If you
are using Canva or Canva Pro for
nonprofits, there is a bank of
images you can also choose from
that are copyright free, which
means they are legal to share
online. 

Logos

Use your logo as a way to brand
your social media content. This
does not need to be the focal point
of the image but it allows your
viewers/donors to know exactly
who is posting the image while they
are scrolling through their social
media feeds. With the average
human attention span of 8 seconds
it is vital for people to be able to
quickly identify a social media post.

R|



Logos
At NVCF we have a bank of created
logos for different funds, initiatives
and programs. This way viewers know
exactly what they are looking at when
they, for example, see a post that has
a Butte Strong Fund logo on it. For
your social media content add your
own logos and get creative!

Images
Image choice is always an important
factor to consider, especially if you do
not have a specific one in mind. The
theme of this social media post was
"home." A front door conveys a sense
of homecoming. It is not the only
thing in the social media post but it
tells the story and invites the viewer
to read further. 

EXAMPLES

Storytelling

Social media posts can convey so
much with an image and minimal text.
Think of the story this post creates for
you in your mind. A young child
adapting and enjoying online school.
They are happy, supported and
maybe even thriving. This story
connects to the story shared about
the grant to Achieve Charter School of
Paradise. It invites donors in to see
the good they have done in the
community. 



Retirement

Presentations are
communication tools that can be
used as demonstrations,
lectures, speeches, reports, and
more. It is mostly presented
before an audience.
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Templates

These templates are free guides
for your social media posts. They
can be easily uploaded to Canva
where you can get creative, add
images and text. 

Stock content

Stock content will also be
available to your organization to
help spread the word about the
North Valley Week of Giving. You
can also always feel free to re-
share our social media posts as
well. We may even share some of
yours. 
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North Valley Week of Giving allows us to come closer together and build
stronger communities. It’s vital to strengthening the overall social and
philanthropic sector. Online giving campaigns can provide an overall
boost to nonprofit organizations and help them create a robust annual
giving campaign. Speaking of boosts, North Valley Community Foundation
is giving you a chance to boost your annual campaign goals and motivate
your donors to participate. There will be $50,000 in incentives and 90
awards made available to participating organizations! #NVWeekOfGiving
#GivingTuesday #community #giveback #fundraising #socialgood

North Valley Week of Giving is a great opportunity for
organizations to inspire new supporters and givers to join their
missions! We learned that 67% of people between the ages of

18-34 who are aware of events like Giving Tuesday participate in
some way. Online fundraising campaigns, like North Valley Week

of Giving, is a great way to build your audience and attract
younger generations to your cause through philanthropy. Give

others the power to choose their mission by sharing yours!
#NVWeekOfGiving #GivingTuesday #support #community

#philanthropy

The North Valley Week of Giving is a weeklong, exclusively online
fundraising event that is open to nonprofit public charities in Butte, Glenn,

Colusa and Tehama counties, as well as funds of the North Valley
Community Foundation. It is a great opportunity for organizations to tell

their stories, inspire new supporters and invite givers to join their
missions. Applications for organizations that would like to participate will

be available at nvcf.org/weekofgiving starting Oct. 15. The deadline for
organizations to apply is Nov. 1. The Week of Giving dates are Dec. 1-7.

Now, more than ever, we need to lift up and celebrate our shared values
that bring us together and create joy. Are you ready?! #NVWeekOfGiving

#GivingTuesday #community #giveback #fundraising #socialgood



Canva

https://www.canva.com/canva-
for-nonprofits/

Stock content and
templates 

https://northvalleycf.sharepoint.
com/:f:/s/team/EqCPyKOBgIdDi7
K7IE05GawB4uFVI90Q-
kMGiE523zqaBA?e=Z9wOcu

NVCF social
media channels

Facebook
https://www.facebook.com/nort
hvalleycf/
Twitter https://twitter.com/NVCF
Instagram
https://www.instagram.com/nort
hvalleycf/

Hashtags

#NVWeekOfGiving
#GivingTuesday
#ButteStrong
#Community
#SocialGood
#Philanthropy

LINKS TO FOLLOW...
A collection of the links previously mentioned.

Zoom workshops

Social Media Strategy and
Creative Canva meeting:
https://tinyurl.com/HowToCanva

Donor Engagement and How to
Build Storytelling into Your
Funding Strategies meeting:
https://tinyurl.com/EngagingDon
ors



be creative.



HAPPY CREATING!

We're only an email away!
msmith@nvcf.org

Have questions?


